
Unit 10 

10.1 Noun Phrases 

 

10.2 Articles 

 



 

 

 



 

 

 

 



10.3 Possessives 

 

 



10.4 all and every 

 

 

 

 

 

 



 

10.5 themselves and each other 

 



H.W. 

1. Correct the mistakes in these sentences. 

 

2. Complete the sentences with all / everything / everybody / 

everyone. 

 

 



A. The Grammar 

Information Questions 

 
1. What and Which 

 

2. Whose 

 

3. How 

 

 

 

 

 



4. What ….. like? How…? 

 

B. Listening 

Match (T6.1) a question with an answer. 

 

 



C. Reading and Speaking

 

 

 

 

 

 



D. Writing 

Formal Emails 

Email is the most common form of business communication for most of us, 

so it's important to get it right. Although emails usually aren't as formal as 

letters, they still need to be professional to present you and your company's 

good image. 

How to write a formal email 

Follow these five simple steps to make sure your English emails are 

perfectly professional. 

1. Begin with a greeting 

2. Thank the recipient 

3. State your purpose 

4. Add your closing remarks 

5. End with a closing 

1. Begin with a greeting 

Always open your email with a greeting, such as "Dear Lillian". If your 

relationship with the reader is formal, use their family name (e.g., "Dear 

Mrs. Price"). If the relationship is more casual, you can say, "Hi Kelly". 

If you don't know the name of the person you are writing to, use: "To 

whom it may concern" or "Dear Sir/Madam". 

2. Thank the recipient 

If you are replying to a client's inquiry, you should begin with a line of 

thanks. For example, if someone has a question about your company, you 

can say, "Thank you for contacting ABC Company". If someone has 

replied to one of your emails, be sure to say, "Thank you for your prompt 

reply" or "Thanks for getting back to me". Thanking the reader puts him 

or her at ease, and it will make you appear more polite. 



3. State your purpose 

If you are starting the email communication, it may be impossible to 

include a line of thanks. Instead, begin by stating your purpose. For 

example, "I am writing to enquire about …" or "I am writing 

about…". 

Make your purpose clear early on in the email, and then move into your 

email's main text. Remember, people want to read emails quickly, so keep 

your sentences short and clear. You'll also need to pay careful attention to 

grammar, spelling, and punctuation so that you present a professional image 

of yourself and your company. 

 

4. Add your closing remarks 

Before you send your email, it's polite to thank your reader one more time 

and add some polite closing remarks. You might start with "Thank you for 

your patience and cooperation" or "Thank you for your 

consideration" and then follow up with, "If you have any questions or 

concerns, don't hesitate to let me know" and "I look forward to hearing 

from you". 

5. End with a closing 

The last step is to include an appropriate closing with your name. "Best 

regards", "Sincerely", and "Thank you" are all professional. Avoid 

closings such as "Best wishes" or "Cheers" unless you are good friends 

with the reader. Finally, before you hit the send button, review and spell 

check your email one more time to make sure it's truly perfect! 

 



6. Signature 

Be sure to have set your emails to end with all the important information 

about you, including: 

• name and surname 

• job title 

• relative details about your company (name, address..) 

• link to the company website 

 

 

 

 

 

 



 



A. The Grammar 

Present Perfect 

1. Form 

 

2. Use 

a. Unfinished past 

 

b. Experience 

 



c. Present result 

 

3. Present Perfect or Present Simple 

 



B. Listening 

 

 

 

 

 

 

 

 



C. Writing 

Telling a Story 

Here are some storytelling tips that can help you strengthen 

your narratives and engage your audience: 

1. Choose a clear central message. A great story usually 

progresses towards a central moral or message. When 

crafting a story, you should have a definite idea of what 

you're building toward. If your story has a strong moral 

component, you'll want to guide listeners or readers to that 

message; it's important to be very clear on the central 

theme or plot point you are building your story around.  

2. Embrace conflict. As a storyteller, you can't shy away 

from conflict. Great storytellers craft narratives that have 

all sorts of obstacles and hardships strewn in the path of 

their protagonists. To be satisfied with a happy ending, 

audiences have to watch the main characters struggle to 

achieve their goals. Compelling plots are built on conflict, 

and you must embrace conflict and drama to become a 

better storyteller.  

3. Have a clear structure. There are many different ways to 

structure a story, but the three ingredients a story must 

have are a beginning, middle, and end. A successful story 

will start with an inciting incident on a more granular 

level, leading to rising action, building to a climax, and 

ultimately settling into a satisfying resolution.  

4. Mine your personal experiences. Whether you tell a real 

story directly based on personal experience, you can 

always look to your life for inspiration when coming up 

with new stories. Think about important experiences in 



your real life and how you might craft them into 

narratives.  

5. Engage your audience. Great storytelling requires you to 

connect with your audience, but much of how you 

captivate your audience depends upon the mode of 

storytelling you're using.  

6. Observe good storytellers. Your personal stories will 

always be unique and specific to you, but there's no better 

way to learn how to craft and deliver a narrative than by 

watching storytellers you admire relate their own stories.  

7. Narrow the scope of your story. If you're telling a true 

story from your own life, it can be hard to choose the 

important main points that you should include. Many 

people tend to include every detail and end up inundating 

their audience with facts that dilute the central story arc. 

Choose a clear beginning and end to your story, then write 

the key plot events as bullet points between them. 

 

 



A. The Grammar 
 

Conditions 

 
 

 

 

 



1. Second conditional: improbable conditions 

a. Form 

 

b. Use 

 



2. Third Conditional: impossible conditions 

a. Form 

 

b. Use 

 

  

 

 

 

 

 

 

 

 



Modal Verbs Of Probability 

 

1. Probability in the present and future 

 

2. Probability in the past 

 



B. Listening 

 



A. The Grammar 

Reported speech and thought 

 



1. Reporting verbs 

 

 

 



 

2. Reported questions 

 

 
 

 



B. Reading and Speaking 

 




